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urs is a visual culture in which the image has become mote
sowerful than the word as a form of communication®. Ina

# world of television, video surveillance, camcorders, cameras,
computers, Digital Video Disks, sophisticated medical imaging techniques,
satellite imagery, and virtual reality, “secing is much more than believiog,
Tt is not just a part of everyday life, it is everyday life” (Mirzoeff, 1999, p.
1). Perhaps more than ever, both social agents and social researchers “lknow
more than we can say”’ in words. Yet sociology in general, and the sociology
of food more specifically, remain firmly rooted in methods of knowledge
production and knowledge representation that are centered almost
exchusively on words or text. In this paper, I consider an altermative
methodology—rvisual methods—that can expand and deepen knowledge
production, strengthen knowledge representation, and promote reflexivity
in the study of food and society. While visual methods in the social sciences
encompass photography, film, and video, | will concentrate on
photography in this paper because it is the visual method most closely
associated with sociology®. Tt is also the visual method most readily
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Tndeed, 2 whole body of ficrature has ariscn in the field of cultural stadies explaining
how to “read,” decode and deconstruct this visual culture, Twill not be exploring this
literature in this paper, but for examples, sce Hail, 1997, Mirzocff, 1999; Rosc, 2061,

*1 focus on sociology in this paper because | know its history, practices, and
eplstemological bases betrer than other disciplines; however, [ expect my comments
are applicable to other social sciences. Indeed, one of the appealing aspects of
contemporary visual methods—like food studies— is its “cross-disciplinary” sature
and the apparent willingness of visual studies scholars based in sociology,
anthropolagy, and cultural studies to learn from cach other’s bodies of literatue
and methoeds. Such cross-disciplinary—or non-disciplinary—knowledge construction
is characteristic of contempotaty, post-foundational social theory (Seidman &
Alexander, 2001},
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incorporated into research results and papets.

1 begin with the limitations of the dominantlogo-
centered sociological approach, grounding it in my own
expetience as a researcher doing in-depth interviews
with research participants, which was mediated by the
writings of sociologists Pierte Bourdieu and Matjorie
DeVault. I then move to 2 brief history of visual
methods in sociology, to set the scene for the
epistemological debates that have influenced their use
in late twendeth century post-foundationalist social
scicnce®. Finally, | turn to a discussion of the three
main types of visual research activities: producing
visnal images; collaborating with research participants
to produce visual images; and examining pre-existing
images”®.

LIMITATIONS OF TEXT-CENTERED

AFPROACHES IN THE SOCIOLOGY OF FGOD

This paper has its origins in the lost oppostunitics
1 expetienced during my fieldwork. While conducting
qualitative, open-ended interviews with single mothers
about their straggles o “feed their families” (DeVaaly,
1991) while living on welfare, 1 had the distinct
impression that the participants knew more than they
wete able to put into woids and tell me about their
food-related practices. DeVault (1990) deseribes a
simitar experience in her landmark research on feeding
the family, and suggests that this is due to a problem
of “linguistic incongraence”—that language doesn’
exist to express our experiences. Since we can't find
the wotds to match our experience, we “translate” Info
the closest available words, losing parts of that
experience, This can result in what seems to be
*Past-foundationalism is a view ahout social knowledge that
states that we always theotize or do fescarch from a sociatly
situated point of view, that social interests and values shape
cur ideas, that our social understandings arc also part of the
shaping of sodal life” (Seidman & Alesander, 2001, p. 2).

Tmmison and Smith (2000) make the uvseful distinction of
twg-dinrensional vs. Hhree-dinensional visual data. They critigue
visual researchets for focussing on two-dimensional visual data
while ignosing the diverse and counterintuitive ways in which
social fife is visual, including objects, buildings, clothing, body
language, eye contact, and our use of space. They see visual
inquity as “no longer the study of the image, but rather the
study of the scen and observable™ (p. ix). While T take their
point that the visual includes much more than the image, in
this paper, I restrict myself to a consideration of images,
notably still images, with an emphasis on the ways in which

photography, as 2 visual methodelsgy, can enbance the sociology
of food. *

inarticulateness, expressed in phrases such as “you
know™ ot “you know what I mean.” DeVault interprets
such phrases as signaling a request for the listener to
make an intuitive feap to understand those
inarticulable, but possibly shated parts of experience.
She argues that linguistic incongruence is a particular
problem for women in expressing the usually invisible,
taken-for-granted, and unacknowledged work they do,
such as feeding the family, houseworlk, and maintaining
the emotional life of the family.

While 1 struggled 1o take DeVault’s (1990) advice
to heart in my tescarch project, to listen carefully
“around and beyond” the words for unarticulated
aspects of experience, it scemed that there were some
aspects of “feeding the family” on a severely restricted
income that they just couldn’t call to consciousness o
put into words. Perhaps the Bourdicusian theoretical
framework I was using called my attention to this. From
this perspective, it 15 not surprising that the women
who participated in my study, and others like them,
might have difficulty calling to consciousness and
explaining in words some aspects of their food-related
practices. os Bourdieu, praciice is the outcome of a
complex interplay of habitns, different forms of
capitaly’ and various jfield®, located within a temporal
space (see Bourdieu & Wacquant, 1992; Power, 1999a;
of Swastz, 1997 for a more detailed description of
Bousdicus key theoretical concepts). Practice has its
own logic, which is not the rational, calculated logic
of the logician. 1t is an embodied practical lagic, without
conscious ox logical conirol, by which an actor draws
upon the conditioning of his or her habitus, the various
kinds of capitals at his or her disposal, and the
necessities of the situation at hand to make an
instantancous assessment of what needs to be done

SHaldturis asevof dispositions, internal to the individual, that
both reflects external social structures, such as geader and
class, and shapes how the individual pereeives the woild and
acts in it. It is Bourdiew’s way of explaining the regularitics of
behaviour that are associated with social structures without
making them deterministic of bebaviour, ot losing sight of
the individual’s own agency,

Bourdien identfies four main types of egtef~—resonrces that
are valaed and funciion as objects of struggle in social relations
of power, These are economic, calmral, social, and symbolic
forms of capital.

STizelds ave structured spaces organized around patticular types
of capital, and consist of dominani and subordinate positions.
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and then to do it. Bourdieu (1990) compares the practical
logic of everyday life to the “feel for the game” exhibited
by the experienced football player who “passes the ball
not to the spot whese his teammate is but to the spot he
will reach—before his opponent—a moment later” (p.
80-81). Skillful practice shows a level of mastery and
gracefulness that suggests the habitus and available capital
are well suited for the situation. Like the football player,
practitioners of everyday life draw upon dispositions
and taken-fos-granted knowledge embedded in their
habitus which allow them o anticipate, withont conscions
thought, the appropriate actions, activities, gestures, and
words for the situations of their everyday lives.
Bourdieu (1990) emphasizes that it is often difficult,
if not impossible, for actors to put into words what it is
they do, because the whole point of practice is dozig ox
acting, rather than thinking and putting into words.
Sometimes there simply aren’t words to describe a
practical act that unfolds its logic in a time and tempo
of doing, rather than in logical explanation. Consider
the physical, embodied acts of learning to ride a bicycle
o1 1o ice skate, While those who are “initiated” (e,
who have mastered the skill) may find it relatively casy
to describe the steps involved in the performance (and
other initiates will be able 1o fill in the gaps of the
unsaid bits that “go without saying”), the newcomer
will find that the essential component {in this case, of
how to maintain balance and go forwatd) is missing
from the description. Like DeVault (1990), Bourdieu
(1990) suggests that the difficuldes of hringing to
consciousness and putting into words the details of
practical acts are signified in tesponses to questioning
by silences, stattering, and “cllipses of self-evidence”
{p. 91). DeVault’s point is that listeners or researchers
who have shared the experience of the speakers oy
research participants can fill in the gaps of the unsaid
bits if they listen well. This, however, leaves open the
troublesome question of how the researcher is to make
the analytical leap to {ill in the unarticulated bits if she
ot he has not shated (or fully shared) the expericnce
of those she is interviewing (sce Power, 1999% for
furthes reflections on this issue). It also assumes that
somechow words can be found to “transiate” and
describe in the linear, logical form that words
necessarily take. (But, for example, how can one
describe how to maintain balance on a bicycle or on
ice skates??) Furthermore, even if the words are
available to describe the experience, o at least the
researcher and participant are able to understand each
other, Bourdicu (1990) points out that the participant
may not know the reason by she does something, Often,

there is no particular reason of raison d ére for the practice
in question; i.e., “that’s just the way things are done.”

Thinking about my own experience in fleldwork
against the backdrop of Bourdiew’ theoretical
reflections about the difficulty of explicating practice
in words led me to wonder if there might be ways
other than word-based interviews of getting at issues
related to feeding the family. I had also begun to read
about using visual methods, pardculasly in research
with young childsen, with whom it is difficult to
conduct traditional types of interviews. This led me
to a rapidly expanding body of lterature, on visual
rescarch methods, which may hold great promise in
expanding and deepening knowledge production in
the sociology of food. As Harper (2002) explains, we
respond differently to visnal images than words
hecause words and images are processed in different
parts of the brain. Thus visual research methods can
clicit different types of information than interviews
involving only words.

It was the inability of words to communicate that
Jed two of the most important practitioners of visual
methods, Gregory Bateson and Margaret Mead, to take
ap photography. After studying Balinese cultare for a
decade, they turned to photographs in order “to
communicate those intangible aspects of culture which
had been vaguely seferred as its ethos” (Bateson &
Mead, 1942, p. xi). In Bafinese Characies; they organized
759 photographs (out of 25,000 taken over two yeats)
inio various analytical categories, and provided detailed
explanations of each on pages that faced the photos,
There has been nothing since in visual ethnography
to equal it (immison & Smith, 2000; Harper, 1998).

In our own times, it may not be surpiising that
inctustry, which has long known the power of the visual
in advertising, is particulasly interested in harnessing
the power of the visual in new ways, Gerald Zaltman,
of Harvard Business School, uses pictures

“to plumb the depths of the unconscious for
hidden meanings and emotions . . . to help
companics learn what customers really want
[sic}. When words fail, the images consumers
choose can serve as a window into their
thoughts. These images can be used to tap
nonverbal reactions, and to probe below the
surface for deeper feelings. The insights
cleaned can then be incorporated iato
marketing campaigns that resonate with
consumess on an emotionat level” (Yin, 2001,

p.32).
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One of the companies Yin (2001) cites as recently
turning to image-based research is Kraft Foods Inc,,
which used photos in developing a new food product,
slated to appear on the market in late 2002, A
spokesperson for Kraft states that “insights gleaned
from the pictures and explanations people gave of
their relationship to food, helped Kraft define the core
benefit of the product and tailor it to meet consumer
needs” (Yin, 2001, p. 33). 1 think sociologists of food
could put those sorts of insights to work for purposes
other than marketing,

In the aext section, I turn to the history of visual
methods to set the context for its contemporary social
science uses.

HISTORY OF VISUAL METHODS
IN SOCIOLOGY

Sociology and photography were both born in
1839, the year in which Auguste Comte published Coms
de Philosaphie Positive ard Louis Jacques Mandé Daguerre
announced his technique for fixing an image on a metal
plate (Emmison, 2000). By the end of the 19th century,
many of their practitioners shared 2 common passion
for understanding the world and for social reform,
and they collaborated with cach other to those ends
(Becker, 1986a). For example, the famous social

documentary photographer Lewis Hine’ collaborated

closely with sociologisis in early surveys of urban Jife,
and though a photographer first, he considered himself
a sodiologist. And during the first fifteen years of its
existence, the Awmerican Journal of Sociology regulasly
published photographs in connection with articles
oriented towards reforming social ills (Becker, 198062),

But as sociology became more preoccupied with
becoming an objective, neutral science, it dropped its
association with photography. The early reform-
minded sociologists used photographs to convey their
zeal, producing “crassly manipulated photographs,
iconographic poses, inconsistent befose-and-after
pictures, portraits out of context and images based
on clumsy techniques” (Stasz, 1979, p. 128). For
example, Hagland’s Dr. Barnardo produced “before
and after” photographs purportedly showing the
beneficial effects of his orphanage on a street urchin,
but eventoally it was revealed that the photographs were
tzken on the same day (Winston, 1998). These sorts of
manipulated images were inconsistent with sociology’s

*Hine’s photographs of child labour is credited with helping

the passage of legislation banning child labour in the United
States.

self-image as a science. Becker (1998) notes that in the
social sciences, those disciplines considered the “least
scientific” disciplines, history and anthropology, have
made ample use of visual materials, while those
considered the “most scientific,” political science and
economics, have not. He considess this ironic because
the natural sciences, including biology, physics and
astronomy, rely heavily on visual, especially photographic,
evidence (Becker, 1998).

In accordance with its positvist tradition,
sociologists throughoutmuch of the 20th century were
concerned with the “truth” or validity of
photogtaphs—did they truly and accurately portray
reality and could they therefore be trusted as evidence
(see, for example, Becker, 1986b; Winston, 1998)?
Sociologists decided that as a data collection method,
photography (and film) was “too subjective,
unrepresentative and unsystematic” (Pink, 2001a,
p. 7). Verbal statements and verbal understanding were
accorded privileged status (Chaplin, 1994). A few social
scientists, such as anthropologist John Collier,
suggested that photography could be an objective
recording method and thus contribute to a positivist
sociology if it were subject to the right scientific
controls (IMarper, 1998). In this positivist taditon,
photography, as a recording method, was seen to
support and enhance textual evidence, “showing™ the
reader “the truth” through the use of images. However,
given the limited usage of visual methods throughout
most of the 20th century, it seems safe to assume that
few sociologists believed that photography enhanced
the scientific status of their discipline,

Interest in visual sociology increased in the 1960s.
Much as the eatly nincteenth century sociologists who
employed visual methods, these visual sociologists were
inspired by documentary photographers who were
concerned with pressing social issues such as poverty,
racism, ghettos, social class, drug cultures, the Civil
Rights movement, the unionization of migrant farm
workers, and the social irresponsibility of corporate
capitalism (Harper, 1998 & 2003). These documentary
photographess and the sociologists they inspired still
mostly worked within a positivist, foundationalist,
realist tradition, unaware of issues that would later
come to preoccupy post-foundationalist visual
researchers. These issues include the social
construction of knowledge; recognition of the
centyality of the tesearcher’s subjectivity in the creation
of knowledge; identification of issues of power
in the research relationship; and “the crisis of
representaton’™®
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VISUAL METHODS IN POST-
FOUNDATIONALIST QUALITATIVE
SOCIAL SCIENCE RESEARCH

Sociological interest in visual methods re-emerged
in the 1960%, but it is only in the past decade that it
has grown beyond a handful of scholars (Banks, 2001,
Pink, 20012, 2001b). This stems in part from the
“postmodernist turn” in the social sciences, and the
cmphasis on analyzing material culture, including its
images, in the new interdisciplinary, and increasingly
popular, field of cultural studies (Pink, 20012). In
moving towards post-foundationalist social science,
visual researchers are disinterested in supporting and
enhancing social science that uses photography to
record data and illustrate text; rather, as chDougaU
(1997) has suggested for anthropology, and Chaplin
(1994) for sociology, they are attempting to rethink
their disciplines the ouqh visuzal means. This means that
visual methods “may offer different ways of
understanding, but also diffu.(,m things to understand”
(MacDougall, 1997, p. 287). Using visual methods
andesstand new things implies a radical transformation
from “word-and-sentence-based . . . to image-and-
sequence based” thinking (’\[ac])oug,ﬁ 1997, p. 292).
According to these w_sm} researchers, there is litte
point trying to substitute for or copy the written
discipline; rather, visual methodologists “must develop
alternative objectives and 111(,Lhodolonju; that will
benefit fthe discipling] as a whole (\h(Doqul} 1997,
p. 292-3).

Post-foundationalist social scientists reject the
positivist orientation to discovering “the objective
gruth”—an orientation which piemppo%cq that there
is only one truth which exists somewhere “out there”
in the world, waiting to be discovered or uncovered
through the proper, unbmscd application of scientific
methods and techniques. Instead, post-foundationalists
espouse a reflexive approach to rescarch that
acknowledges the centrality of the researcher’
subjectivity in the production and representation of
knowledge (Pink, 2001). From this perspective,
qualitative sesearch (including visual researchy is nota
method of data collection, but rather

A continual questioning of the right of the researcher o
represent “other” people, associated with an awarencss that it
is impossible to know the minds of others, and a recognition
that “the sense we make of informants” words and actions is
‘an expression of our own consciousness” 7 (Pink, 2001, .
18, quoting Coben & Rapport, 1995).

“a process of creating and representing
knowledge (about society, culture and
individuals) that is based on [researchers’] own
experiences. 1t does not claim to produce an
objective or ‘truthful’ account of reality, but
should aim to offer versions of [researchers’]
experiences of reality that are as loyal as
possible to the context, negotiations and
intersubjectivities through which the
knowledge was produced . . . It should
account not only for the observable,
recordable realities that may be translated into
written notes and texts, but also for objects,
visual images, the immaterial, and the sensory
nature of human experience and knowledge”

(Pink, 2001, p. 18).

For post-foundationalist rescarchers, the
photograph, like other forms of qualitative rescarch,
is not a “truc mirror of reality”, but rather a socially,
politically, and technically constructed representation
which does not and cannot escape social relations. Such
researchers are concerned about the relationship
between the researcher and the research participanis,
and the ways in which the social, political, temporal,
and caltural positions of the researcher and the
research participants impact the production of
knowledge in that relationship.

Similasly, the post-foundationalist researcher
understands that the photo itself does not stand alone
as an objective reality, with only one interpretation,
bt has its meaning crealed in the ileraction betieen the
photograpls and ifs viewer. Thus the attempts of calier
visual sociologists to categotize photographs accotding
to their type!! or use’? are beside the point. As Pink
(2001), Becker (1998), and Banks (2001) argue, the
definition of the type of a photograph depends more
on the context in which it is viewed, rathes than who
took it (sociologist, journalist or amateur) or for what
purpose. This means that the same photograpl can
be put to a vasiety of different uses {personal, artistic,
commercial, or sociological, for instance) and may

B Types” of photographs include documentary, journalistic,
sociological, artistic, commercial, medical, portrait, and
amateur,

2Both Wagner (Wagner, 1979) and Harper (Harper, 1988)
developed typologies for the uses of photographs, with the
assumption that some uses of photographs were mose
“seientific’” and therefore more suitable for the purposes of
sociology than others.
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carry “seemingly contradictory meanings” (Pink, 2001,
p- 51}, depending on the stage of the research, and on
the vaticus viewers, who may be located in different
social, cultural, political, and historical positions. For
example, Pink (2001) highlights the case of a
photograph she took of a Spanish friend and
informant, in which her friend was dressed in a
traditional regional costume. The photograph became
the subject of other (Spanish) informants’ discussions
about “the traditional woman” in the region
(a conception of herself the friend did not share); part
of the friend’s personal photographic collection, and
her family’s; and a focal point in the researcher’s
academic work, as well as part of her own personal
collection of photographs. Banks {2001) discusses the
case of the nineteenth century anthropometrtic
photography which
“was intended to be read for its informational
content, but would now be read as an insight
into the social, intellectual and perhaps even
sexual background and interests of its
unknown photographer and those like him”

{p. 11).

And as Harper (1998) describes, anthropological
photographers at the end of the nineteenth century
and beginning of the twentieth were preoccupied with
providing visual evidence of categotries of human
races, and documentation of theories of social
evolution. These photographs are now read in quite a
different way than originally intended, as
representations of “the subjectivity of a particular
theoretical ‘scientific’ perspective on reality” (Pink,
20012, p. 52), and as contributions to the colonial
project of affizming the self-professed superiority of
white Buropeans, while categorizing,
exploiting, and oppressing those who were depicted

degrading,
as “Other” in the photographs.

TYPES OF VISUAL
RESEARCH ACTIVITIES

Pink (2001) teferences Marcus Banks (n.d.) ina useful
differentiation of visual research methods into thee types
of activities: producing visual images; coliaborating with
research participants to produce visual images; and
examining pre-existing visual images. | will follow this
typology to provide an overview of how visual methods
are being used in social science research.

Producing Visual Images

Traditionally, the production of visual images has
been the most common activity of visual researchers:
the researcher photographs people, places, objects, or
activities related to her or his topic of study. In the
positivist tradition, researchers “record the visual
aspects of reality as part of conventional research
activities” (Marpet, 1998, p. 24). Quoting from John
Collier’s classic text on visual anthropology, Harper
(1998) describes how the camera was used in the
posiuvist tradition “not as a tesearch technique, but
as a highly selective confizmation that certain things
are 50, of as a very selective sample of ‘reality” 7
(p. 27). This theory of the use of the camera has been
thoroughly critiqued and is now discredited; however,
its shadow haunts the method of researcher-produced
images, with the result that there are still only a few
examples of post-positivist visual sociology projects
that makes use of them (Marper, 1998).

One promising technique for post-foundationalist
visual researchers, “photo-clicitation,” was (irst described
by John Collier (Harper, 2000 & 2002). In its original
usage, the rescarcher takes photographs of objects of
interest to the rescarcher and also meaningful w the
research participants, or of the research participants as
they engage in some type of activity (for example,
prepatring a food for consumption, ot producing some
obiect). Once the photographs are developed, the
researcher takes them back to the participants, and in a
variation on open-ended interviewing, the researcher uses
the photos to stimulate and guide discussion. Sunilatly,
historical photographs are sometimes used in open-
ended interviews (Hasper, 2002). Schwartz (1989) notes
that using photographs cuts away much of the
awkwardness i interview situations, perhaps by setting
up a sitwation (viewing photographs) that simulates a
typical family-type interaction. Participants respond
“without hesitation” to photographs of familiar

- subjects, and pay more attenton to them than to the

interviewer and the demands of being interviewed.
Harper (1998) reflects on the surprises of using this
method:

“A shocking thing happens in this interview
format; the photographer who knows his or
her photograph as its maker (often having
slaved over its creation in the darkroom)
suddenly confronts the realization that she or
he knows little or nothing about the cultural
information contained in the image. As the
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individual pictured {or the individual from the

pictured wotld) interprets the image, a dialogue

is created in which the typical research roles are

reversed. The researcher becomes a listener and

one who encourages the dialogue to continue.

The individual who describes the images must

be convinced that their taken-for-granted

understanding of the images is not shared by

the researcher, often a startling realization for

the subject as welll” (. 35).

Photo elicitation, then, de-centers the authority of
the researcher, and explicitly recognizes that photographs
are subjective representations that hold a multitude of
meanings (Harper, 1998, 2002 & 2003). Pink (2001} cites
the example of the work of Schwartz, who deliberately
structuted the organization of her project arcund this
notion. Her 1992 project, Wasnona Twilight: Generalizations
of the Farm, involved taking survey photographs of the
Waucoma physical environment. Schwartz took these,
along with old photographs of the same places, to
interviews with local people. She started from the
assumption that the photographs would elicit multiple
gesponses and a range of meanings for different
comnunity members, and this was indeed the case (Pink,
2001).

Post-foundationalist visual rescarchers look to the
humanitics for inspiration, as they have in the past,
for instance to feminist photographers such as Cindy
Sherman and Jo Spence, Sherman (see, for example,
Sherman, 1987) and Spence (see, for example, Spence,
1988 & 1995) photographed themselves, with make-
up, costumes (os 1o cothing at all) and props, to
comment on issues germane to sociologists, Spence,
for instance, was interested in using photography to
explore “power relations between classes, women and
men, patients and doctors (Bell, 2002, p. 11) and she
contested “the power of western science and
physicians to fragment living experience, to reduce
people to bodies, and to create passive patients”
(p. 12). Bell (2002) contends that Spence’s photoggaphic
narratives of living with cancer “complicate social
science understandings of the experiences of illness . ..
they raise questions and problermatics that are not raised
by verbal narratives . . . bring[ing] the body into social
scicnice research in an immediate and perhaps shocking
way” {p. 23).

Visual researchers might also move in directions
implied by Emmison and Smith (2000}, and consider
other three-dimensional visual formats to create and
represent their knowledge. For example, Gray, Sinding
and Fitch (2001) describe the process of turning the

findings from a qualitative interview study with wotmen
who have metastatic breast cancer into 2 theatre
production. In their article, a photograph of a scene from
the play, entitled Handle with Care?, suggests a creative
way in which the invisible can be made visible, while
highlighting the constructed nature of the
representation’ . In the foreground of the photograph
is 2 man with 2 stethoscope around his neck, seated
behind a desk. He is looking at a woman seated on the
side of the desk. She is looking away from the man.
Behiand the woman stand three other women in a
chuster. The caption beneath the photograph reads:

“Tny this scene from Handle with Care? a doctor
tells a patient that she has metastatic disease.
While she seems to listen in silence, the
anguished voices reverberating in her head are
spoken out loud by the women standing
behind her”

Like Spence’s dramatic photographic
representations of hersell as a cancer patient, Fandle
with Care? provoked profound emotional responses
from lay and health professional audiences™, drawing
audiences into different and deeper understandings
of the material than those available via textual
sources™ . Creative works such as these suggest additional
ways in which reseaschers can produce visual images.

BReflexively calling attention the constructed nature of
representations is an important featare of post-positivist social
science rescarch. Chaplin (1994) argues that since sociological
analysis is itself a social activity and thesefore veflexive in
character, the stmctre and testual form of the sociological
account “must cpenly display the reflexive character of
sociological analysis” (p. 245). Developing “new literary forms™
by bringing sociology closer to the arts and representing
knowledge in forms such as poetry, fiction, dialogue, drama,
ot dance is one way of doing so. Howcever, researchers who
chiose the more conventional format of text also bave a
responsibility to disrupt the idea that the “scientific
smanuseript’” is a “teansparent vehiele” o convey knowledge.
Wiiters can employ a variety of strategies involving page layout
and typeface to highlight the constructed natuse of their
representations of knowledge. Unfortunately, a consideration
of this important topic is beyond the scope of this paper, buat
sce Chaplin (1994} for a thoughtful discussion.

“See also Gray and Sinding’s forthcoming book, Standing
Cuation: Performing Social Sciense Research abont Cancer, (Gray &
Sinding, 2002).
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Collaborating with Research Participants to
Produce Visual Images

Collaborating with research participants to produce
visual images has become a popular response to the
critique of positvism, especially in anthropology, whese
collaborative and participatory ethnographic video
productions have become common'®. Collaborative
and participatory models of visual research are especially
favoured when working with marginalized groups, who
often find it easier to represent themselves and their world
view through visual rather than textual means (Barnes,
Taylot-Brown, & Wieney, 1997; Chaplin, 1994; Wang &
Burris, 1997). Producing visual images together makes
the reseatch participants more active in the research
process, and explicitly acknowledges that the research
participants know more about the worlds they inhabit
also that they may know
morte than they can say in words. By taking control of
the means of representation, rather being subjected
o someone else’s notions of who they are, participants
in such projects often develop an enhanced sense of
themselves (Chaplin, 1994; Powers, 1997; Wang &
Burris, 1997, adding another layer to the power of
the visual”’

15 2 twist on the standard photo-clicitation method,
collaborative photographic methods involve giving
research participanis cameras to photograph subjects or
themes that are usually specified by the researcher. Then,
as in the traditional form of this method, the researcher

¥The potential to create understanding through emotion is a
characteristic of visual methods (Molliday, 2000; Pink, 2001),

14

Indeed, indigenous groups, once the subjects of ethnographic
film and video, ase increasingly its producers, sometimes using
the visual images in their political situggles to maintain control

over their Iands and thelt ways of life (Banks, 20001). For the

Brazilian indigenous group, the Kayapo, beecoming a camera
operator or video editor gives one cultaral capital that has
become an essential prerequisite for political leadership (Banks,
2001}, a new way in which the visual has becosme political and
powerful.

FFor example, in discussing photography workshops for
homeless men and women, Powers (1997 described the
transformation of the homeless people from those who usually
spent their day trying wof 10 be noliced, to people who were
pleased o be seen and spoken to while photographing ther
community, One participant commented “A camera is like

power, people look at you differently when youre holding
one.” 7

James,

has the participants discuss the photographs. This method
makes the research participants mote active in research
process. For example, as part of a project examining
young people’s petspectives on their neighbourhoods
and social networks, Morrow (1999, 20014, & 2001b)
gave disposable camersas to 14 and 15 year olds, asking
them to take photos of places important to them. She
notes that “research (with children and young people at
any rate) is often 2 matter of “finding the right question’
and having a visual image 1o hang this around either as
an elicitation technique or as data in itself was aseful”
(Morrow, 2001a, p. 266). Having photos of
neighbourhoods helped her go into much greater
depth with her gespondents. And perhaps most
importandy, the young peopie who participated in the
project found it to be fun (Morrow, 20012},

1n a more explicitly activist tradition of research,
Caroline Wang and colleagues have vsed this
photographic method o develop a participatory action
research method they call photovoice. Drawing on
ferninist theory, the theoretical literature on education
for critical consciousness and the tradition of
documentary photogiaphy, photovoice encourages
participants “to create and discuss photographs as 2
means of catalyzing personal and community change”
(Wang, Vi, Tao, & Carovano, 1998, p. 75). Wang md
coilmoucs have used photovoice fm pat uupqumf
needs assessment p’:illCip’m)n evaluation, ac cw%mo
policy makers, (Wzmg} & Burris, 1997) and health
promoton (Wang et al,, 1998). Like popular educators
Paulo Freire and Deb(.)mh Barnds (see Uras, 1996),
Wang and colleagues have found that the visual irages
are a powerful way to enable “people to think cimmli
about their community, and . . . begin discussing the
everyday social and political forces thatinfluence their
lives (Wang & Bursis, 1997, p. 370}

Moving slightly farther afield, a variation on this
method has been successfuily used with young
children, by having them draw picturee vather than
create photo mphs (see, for example, Christensen &
2000, Johnson & Nurick, 1999). Like the
standard photo-elicitation method, children are given
a topic, asked to draw a picture, and then to tell a story
about it Such techniques are most effectively used in
combination with other techniques such as participant
chservation, interviews, or focus groups, providing a
type of methodological wiangulation (Christensen &

James, 2000},
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Examining Pre-Existing Visual Tmages

Sxamining pre-existing visual images is a particular
interest for theorists in cultural studies. One of the aims
of caltural theorists is to explore, describe, analyze and
interpret a vatiety of forms.of visual culture, including
television, movies, and advertising, However, sociologists
have a history of scholarly activity in this area, including
[rving Goffman’s (1979) use of commercial
advertisements in Gender Adveriisenents to study the ways
in which gender is invoked in face-to-face contact, and
Williamson's (1978) study of advertising, Decoding
Advertising (Fmmison & Smith, 2000). One of feminist
sociologists’ long-standing interests is the ways in which
women are portrayed in the media, Generally, these types
of studies dor’t usually involve field work with research
patticipants, though some researcheis have begun
exploting how the consumers of images read, interpret
and take them up (see, for example, Holliday, 2000).

Sociologists could use pre-existing images in
empirical research with participants to get at taken-
for-granted or implicit meanings. In another twist on
the photo-¢licitation method, Faccioli and Zuccheri
(1998) used pre-existing images to “collect ‘taken-not-
for-granted’ [sic] information about [participants’]
concepts of normality and abnormality related to
consumption of alcohol” (p. 76). The results of the
gesearch wese used in the development of a health
promotion catmpaign in Bologna to educate the public
about the health-risks of alcohol consumption.

Another way is suggested by a marketing campaign
to raise the profile of the arts in Pittsbusgh (Yin, 2001},
Selected participants were asked the following
question: “When you think of the atts and how they
impact your life, what thoughts and feelings come to
mind?” They were asked o bring in ten visual images
that reflected some aspect of theis thoughts and
feclings about the arts. Pach partcipant spent
approximately two hours discussing the images with a
researcher. The results of the interviews became the
basis for the marketing campaign. Marketers are
beginning to understand that such image-based
rescarch can be preferable o focus groups because it
allows for more thoughiful answers, It is also more
inclusive than focus groups where more verbal people
tend to dominate (Yin, 2001).

Moving from the corposate use of pre-existing
images to the deconstruction of corporate images
themselves, Barndt (1997) discovered that accessing pie-
existing visual images is often the only way to obtain
images from muld-national food corporations, intent on
defending their shiny corporate images and patented

“secret recipes”. She deconstructed and (subversively)
reconstructed a grocery store billboard, superimposing
its slogan on her photos of agricultural workers, so that
what the global agri-food corporations keep hidden (the
wortkers who grow and process the food) becomes
visible,

Combining Different Types of Visual Methods

The first and long-serving former editor of the
journal Viswal Seciology, Douglas Harper (1997)
considers Deborah Baradts (1997) article, Zoonring ot/
qoniing in: Visnalkizing Globalization, 1o be “one of the
first to successfully visualize the micro/macro
dimensions of a social issue . . . [and] onc of the first
to meld field work, documentary photography and
critical theory 7 (p. 3). Barndt’s success at visualizing
“one of the most challenging issuves for visual
sociology” (Harper, 1997, p. 3) (ie., linking micro and
macro processes) is in part a result of using a
combination of visual methods. Drawing on political
economic, ecofeminist and cultural studies theoretical
orientations, Barndt “zooms out” o examine
“alobalization from above” {the corporate perspective)
by deconstructing and reconstructing corporate
advertising images. She then “zooms in” to explose
“globalization from below” (the workess’ perspective)
with photo-stogies of Mexican women agricultural
workers, created using rescarcher-produced
photographs and interview data.

“T'he juxtaposition of two classic forms of

image production-—social documentary and

corporate advestising photography——saises
questions about the social construction of
reality and new kinds  of
visual dialogues offering muld-layered
interpretations of the local-global nexus”

{Barndt, 1997, p. 5).

The creation of a visual dialogue is also made
explicit in the presentation and layout of the article
itseif with the justaposition of photographs and the
use of different font styles, calling attention to the
fact that all text is visual at some level. A significant
segment of the article features photos of a 67-vear
old Mexican field worker, Teresa, at work in her home
during the off-season, and some of her family
members, many of whom also work in the tomato fields.
"The accompanying text (in italicized font) is taken from
interview transcripts, featuring the rranslated words of
“Teresa and her husband Pedro, Bagndt links Teresa with
Susan, z cashier in a Canadian grocery store who punches

creates
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the produce aumber of the Mexican tomatoes into her
cash register, by sharing Teresa’s photo-story with het.
Susan compares and relates Teresa’s experiences as an
agricultural worker in a globalized food system with her
own as 2 cashier in the same system, She reflects: “We
live in different cultures, with different climates and
different life expericnces, and yet we're going through
the same things” Barndg, 1997, p. 27). In linking and
ovetlaying the representative stories of these two women,
who work at either end of the NAFTA™ food chain,
with her photos, analysis, and theoretical framework,
Barndt displaces hetself as the single, authoritative and
integrative narrative voice, and disrupts the
conventional linearity of academic text. As Pink (2001)
declares, “Barndt’s essay takes a step towards
multivocality” (p. 130).

CONCLUSION

Sociologists of food might not be surprised that
one of the first articles in visual sociology to
successfully pottray the links between micro and macro
realms is about their favorite topic. Food, “the intimate
commodity” (Winson, 1993), moves us readily from
the realm of the personal and emotional to the political
and global. As visual artist Barbara Fischer (19992)
s i food is

“2 matrix in which innamerable aspects oflife

and lived reality come to intersect . . . The

production and preparation of food itself is

a site where all essentials seem to cross:

morality and symbolic meaning; the ingestive

and digestive body (taste and revulsion, likes

and objections); knowledge and science

concerning preparation and consumption; the
politics of modern agriculture, distribution
and technology; the articulation of local,
regional and national fand global] to personal

identities” (p. 26).

These characteristics have made food 2 subject rich
in possibilitics for contemporary visual artists (see, for
example, the collection by Fischer, 1999b). | think it also
provides sociologists with a wealth of visual opportunities.

I'do not mean to imply that the visual shovld displace
text in the sociology of food. T argue that words and

Bl e Al e B p ; -
The North Awerican Free Trade Agreement links Canada, the

United States and Mexico in a free trade zone, See also Barnd,
1999,

text—particularly the scientific forms of text that have
been privileged for so long in sociology-—are only one
way to produce and represent knowledge, and thatitis
useful to consider the contributions that other forms
could make. I have explored one type of visual
methodology, photography (producing visual images;
collaborating with research participants to produce
visual images; and examining pre-existing visual
images), to this end. Such methods hold the potential
to help us “listen” more carefully to research
participants’ experiences, “see” those experiences niore
cleatly and fully, and recover unarticulated aspects.

However, the still images produced by researcher-
photographers are likely to move only part way in
addressing the concerns that prompted this
exploration. Photographs provide a silent image,
frozen in time, and lose the dynamic quality of social
interaction and the “feel for the game” of practical
logic and skillful practice, With the advent of readily
available and relatively inexpensive hand-held
camcorders, video, the heir of film, holds pechaps even
greater potential than photography to help make visible
some of the more dynamic issues sociologists of food
might want to explore.

Even i images arc able to capture some of the
unarticulated aspects of practice and experience, and
can help prompt research participants to explam more,
and more fully, there will remain the problems of
translating practical acts into the rational logic of
words, and translating into words aspects of experience
for which there is no language. With respect 1o the
expetience of food, the visual is only one component
of sensory pesception. It is ironic that while
sociologists of food are discovering the visual, artists
ate using the “visceral immediacy of food and its
sensory cruptions via taste, smell and consumption”
to challenge “the ocularcentric bias” of “high” artand
art history (Fischer, 1999, p. 23). Visual methods wiil

a0t solve all of our methodofogical dilemmas;

however, they do promise 1o assist us in making our
rescarch pacticipants’ experiences visible and in
situating those experiences in the larger social, political
and economic contexts of our visual culture,
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